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Position title: Manager, Digital Analytics  

Institute/School/Centre/ 
Directorate/VCO: 

Chief Learner Experience Office 

Campus: Berwick Campus.  Travel between campuses may be required.  

Classification: Within the HEW Level 9 range 

Time fraction: Full-time 

Employment mode: Fixed-term employment 

Reason for fixed term: Relates to a specific job or project. 

Probation period: 
This appointment is offered subject to the successful completion of a 
probationary period.  

Further information from: 

Maruis Jones, Director, Digital Channels and Strategy 

Telephone: 0400 898 002 

Email: marius.jones@federation.edu.au 

Recruitment number: JR100829 

Position summary 

The Federation University Strategic Plan 2021-2025 commits to providing innovative and integrated lifelong learning, 

job skills and impactful research enabling people and communities to prosper locally, regionally, and globally. 

Federation University is currently re-imagining the student experience to transform how students engage with us from 

awareness to alumni. 

The Manager, Digital Analytics will define, establish, and maintain the digital analytics measurement strategy and 

governance process across the digital landscape. Utilising your strong analytical and technical skills you will own 

our suite of product analytics tools and process for managing the tracking and reporting of digital user journeys 

and interactions. Always seeking ways to optimise, improve and providing digital insights and recommendations to 

continue driving digital adoption and lifting conversion rates across the digital ecosystem  

This role will work across all digital platforms and touchpoints including marketing and social channels to measure 

the user experience. With a strong focus on establishing and embedding our measurement strategy across 

multiple products and working closely with our business stakeholders and development teamsto develop the 

tracking infrastructure and reporting dashboards. Focusing on improving the user experience and product 

performance and collaborating with key stakeholders of all levels across the organisation to interpret and fulfil their 

digital business requirements and guide digital production and roadmap implementation.  

Furthermore, managing governance, collection, analysis, interpretation and visualisation of website, marketing and 

customer data to extract insights and inform decision-making. You’ll be across the broader business translating their 

requirements into data touchpoints as well as identifying new opportunities, monitoring traffic and key journeys, 

defining guidelines and building a data-driven culture, by working closely with our partners to ensure the digital 
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measurement strategies support the overarching strategy and business need. 

You will drive end-to-end journeys and the importance of being able to track both performance and user behaviour 

to help build enhancement roadmaps. You will lead variable testing, by making decisions based on user data 

coupled with insights, along with writing user stories and complete user acceptance testing on product releases. 

Portfolio 

The Chief Learner Experience Office is responsible for the whole Student Experience from pre- admission through 
to graduation. With a focus on increasing student numbers through both attraction and retention. The portfolio 
looks after Marketing, Growth and Corporate Comms, Student Retention, Innovation and Engagement, Digital 
Channels and Strategy and Student Services such as Inclusion, Equity, Wellbeing, the Contact Centre, and 
Student Administration.  

The Chief Learner Experience Officer leads the portfolio with current members of the Senior Leadership Team 
including:  

• Director, Marketing and Growth 

• Director Retention, Innovation and Student Experience 

• Director, Digital Channels and Strategy 

• Director, Student Services and Registrar. 

Background 

At Federation University, we are driven to make a real difference to the lives of every student, and to the communities 

we serve. 

We are one of Australia’s oldest universities, known today for our modern approach to teaching and learning. For 150 

years, we have been reaching out to new communities, steadily building a generation of independent thinkers united in 

the knowledge that they are greater together. 

Across our University and TAFE campuses in Ballarat, Berwick, Gippsland, and the Wimmera, we deliver world-class 

education and facilities. With the largest network of campuses across Victoria, we are uniquely positioned to provide 

pathways from vocational education and skills training at Federation TAFE through to higher education. 

To be successful at Federation University you must be willing to enthusiastically embrace the University’s ambition as 

expressed in the 2021–2025 University Strategic Plan and share the University’s values of: 

INCLUSION, we celebrate our diversity, particularly valuing Aboriginal and Torres Strait Islander cultural heritage, 

knowledge and perspectives. 

INNOVATION, we are agile and responsive to emerging opportunities. 

EXCELLENCE, we act with integrity and take responsibility for achieving high standards. 

EMPOWERMENT, we create a supportive environment to take informed risks in pursuit of success. 

COLLABORATION, we establish genuine partnerships built on shared goals. 

Key responsibilities 

1. Provide high-level support to the Director – Digital Channels and Strategy by managing, tracking and reporting 

on key trends and user journeys. 

2. Utilise expert knowledge by educating and building stakeholder understanding and knowledge of digital 

analytics to build a data-driven culture. 

3. Oversee the implementation of the measurement strategy and governance process. This includes managing 

digital analytics tools and associated development work for the product backlog. 

4. Work with vendors to develop tracking solutions and KPIs for implementation across both small and large 

initiatives.  

5. Use data to optimise and test to support recommendations for building digital adoption across self-service 

functions and lifting conversion rates across our digital properties.  
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6. Work with business teams to ensure ensure data is consistent, accurate and available for reporting and 

decision-making.  

7. Write user stories and competently complete user acceptance testing on product releases and be comfortable 

to work occasionally out of hours for testing and deployment and be adept at juggling multiple priorities.  

8. Work with and build relationships with external agencies to deliver on website activity reports and projects 

within budget and timelines. 

9. Communicate technical terminology to non-digital stakeholders. 

10. Create visualisations and dashboards for reporting performance. 

11. Responsible for ensuring that actions comply with relevant policy and procedures to ensure risks are reduced, 

reporting potential risks immediately to management and on the appropriate reporting forms 

12. Reflect and embed the University’s strategic plan, and operational purpose, priorities, and goals. 

13. Undertaking the responsibilities of the position adhering to: 

• the Staff Code of Conduct, Child Safe Code of Conduct, and Conflict of Interest Policy and Procedure; 

• Equal Opportunity and anti-discrimination legislation and requirements; 

• the requirements for the inclusion of people with disabilities in work and study; 

• Occupational Health and Safety (OHS) legislation and requirements; and 

• Public Records Office of Victoria (PROV) legislation. 

Level of supervision and responsibility 

The Manager, Digital Analytics will work under the broad direction of the Director, Digital Channels and Strategy 

working with a considerable degree of autonomy to lead the measurement and governance of digital analytics 

across the University. 

The Manager, Digital Analytics will manage and govern the analytics measurement and governance strategy and its 

processes required to effectively manage Federation University’s digital analytics. Using your extensive analytical 

skills, you will assist in guiding and evolving the optimisation of the digital experiences and platforms. 

Using your thorough understanding of the student, you will design a measurement approach to integrate the student 

behaviour and insights into everything we do with the aim to solving complex business problems in a consultative 

approach. Using your strong influencing and collaborative skills you will be a thought leader in the organisation on 

data, analytics and will drive the right business and student outcomes. 

Position and organisational relationships 

The Manager, Digital Analytics will work collaboratively with stakeholders to contribute to the development and 

delivery of the strategic objectives through measurement and reporting on key student outcomes across our 

platforms and key experiences. The role will work with stakeholders to create analytics processes to support and 

coach a culture of innovation across the organisation in the measurement of digital products. The role will work with 

a large group of stakeholders, support all agile delivery teams and products used across the University. 

The Manager, Digital Analytics ensures the delivery of business value for relevant digital properties and 

assets/systems meets the strategic needs of the University, its stakeholders, and students. In addition, the role will 

actively take part in identifying and planning for the design of the University’s student transformation program 

(including developing measurement approaches for initiatives, epics and user stories that might change the use of 

data and information, impact on infrastructure, applications, and existing and new content solutions). 

Key selection criteria 

Applicants must demonstrate they are able to undertake the inherent responsibilities of the position as contained in 

the position description and are able to meet the following key selection criteria: 

Training and qualifications 

1. Completion of: 
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• post graduate qualifications and extensive relevant experience; or 

• extensive management experience and proven management expertise; or  

• an equivalent combination of relevant experience and/or education/training in managing digital analytics 

platforms. 

Experience, knowledge and attributes  

2. Demonstrated extensive experience in leading analytics strategy and governance approaches across digital 

environments. 

3. Demonstrated experience in digital measurement, insight and reporting best practice with an understanding of 

machine learning and AI trends. 

4. Demonstrated experience in data storytelling using visualisation tools including PowerBI, Looker Studio or 

Tableau. 

5. Proficiency in SQL, statistical analysis, data visualisation, and programming languages like Python or R, along 

with understanding of data management and machine learning. 

6. Exemplary experience and confidence in undertaking all aspects of stakeholder engagement whilst working on 

multiple projects in parallel. 

7. Demonstrated strong communication and collaboration skills and experience in presenting and influencing to a 

range of audiences, senior management, and stakeholders. 

8. Demonstrated experience in working in Agile environments. 

9. Understand key digital reporting requirements and ensure that appropriate tracking is in place for digital 

platform builds and enhancements.  

10. Excellent time management skills and ability to juggle multiple projects at the same time. Understanding of 

agile methodology with experience writing user stories, acceptance criteria and test cases.  

11. Ability to execute and document UAT and PVT Ability to manage multiple projects simultaneously and to a high 

standard.  

12. You need to be able to translate technical terminology to non-digital stakeholders.  

13. Responds well to change and navigates ambiguity. Reading the audience and adapting approach as relevant 

to drive outcomes.  

14. Understand legal requirements and ethical considerations around data collection and storing personally 

identifiable data.  

15. Demonstrated ability and experience in CDPs, optimisation, experimentation and analytics platforms and 

working with content management (CMS) and customer relationship management (CRM) systems. 

16. Demonstrated alignment with the University’s commitment to child safety. 

The University reserves the right to invite applications and to make no appointment. 

It is not the intention of the position description to limit the scope or accountabilities of the position but to highlight the most important aspects of 

the position.  The aspects mentioned above may be altered in accordance with the changing requirements of the role.  

 


